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The 2014 “Salute to America” performance at Greenfield Village,
Dearborn, Michigan.

Salute
Independence Day with the Detroit Symphony

T

homas Edison’s Menlo Park laboratory. The
Wright Brothers Cycle Shop. The birthplace
of Henry Ford. The Postville Courthouse,
where Abraham Lincoln practiced law. These are
just a few of the quintessential pieces of American
history that form the backdrop at Greenfield Village
in Dearborn, Michigan, where The U.S. Army Field
Band has renewed a partnership with the Detroit
Symphony Orchestra (DSO) for an ongoing series
of Independence Day concerts.
“The Detroit Symphony Orchestra and The U.S.
SGM Victor Cenales, MSG Laura Lesche, and The U.S. Army
Army Field Band have a rich history of partnership,
Field Band join the Detroit Symphony in a moving celebration of
and it was enormously rewarding to be able to do
American independence during the 2014 “Salute to America.”
so again last summer for our Greenfield Village
concerts,” said Erik Rönmark, DSO General Manager and Artistic Administrator. “Not only is it an honor for the
DSO to partner with one of America’s premier concert bands, but to be able to do so on the Fourth of July was
the highlight of our summer concert programming.”
The DSO has collaborated with The Henry Ford and Greenfield Village for their summer concert series
for more than twenty years. According to Rönmark, bringing the Army Field Band into the series was “icing
on the cake.”
“It allows us to be more creative in our programming and to find new and exciting ways to celebrate our
nation’s birthday through music,” said Rönmark. “The positive feedback that we received from musicians and
audience members alike show that this collaboration is tremendously meaningful, both on and off the stage.”
The U.S. Army Field Band continues its partnership with the DSO this summer from July 1-4 at The Henry
Ford, Greenfield Village, in Dearborn, Michigan.
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Considering Sponsorship?

TIPS FOR SUCCESS

S

ince 1946, The United States Army Field Band has brought the Army story into the grassroots of America,
presenting free concerts and forging bonds with the public. A lot of hard work goes into these events, but none of
it is possible without committed concert sponsors. Concert sponsorship may seem daunting at first, but proper
preparation will maximize your efforts and ensure a successful event.

1

Work with the band’s tour coordinators

Additional sponsor resources

Successful sponsorship begins with careful planning
and coordination with one of the Army Field Band’s
tour coordinators. The tour coordinator will answer any
questions you may have, and will provide you with a
Sponsor Guide to help get you started. You will partner
with the tour coordinator to set a date and time for
the concert, as well as find a suitable concert venue.
Your tour coordinator will meet with you at the concert
site months in advance to discuss logistics, promotion,
and ticketing, and will continue to provide guidance
and support throughout the process.

2

Advertise
Partner with local media, such as
newspapers and radio stations, to
help spread the word. They often
have access to advertising and
ticketing resources that can make
the sponsorship process much
easier and help attract a capacity
crowd.

The U.S. Army Field Band relies on the
support and commitment of its dedicated
sponsors in every community to be able to
accomplish its mission throughout the nation.
With your help, our organization will continue
to bring the gift of music and patriotism to the
American public. To sponsor a performance by
one of the Army Field Band’s four performing
components, visit:

ArmyFieldBand.com/sponsor

✃
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or

Publicity photographs
Posters
print ready concert programs
Feature news stories
Official press releases
Artwork
Online ticket distribution
Pre-recorded public service announcements
(radio and television)

Ticketing
Printing and distributing tickets will generate interest
in the concert, and lets you track the effectiveness of
your advertising. Sponsors and co-sponsors who are
affiliated with a community newspaper usually have the
best resources available to assist with ticketing.

Get the local community involved
This can be one of the most rewarding aspects of
sponsoring an Army Field Band concert. Including a color
guard and student musicians in the performance helps
draw local interest, inspire the participants, and invest
the community in the event. Community involvement is
critical, and makes every concert special.

Clip, complete, and send this coupon to:
The U.S. Army Field Band • Attention: Tour Director
4214 Field Band Drive, Ste. 5330 • Fort Meade, MD 20755-7055

Contact name:_____________________________________

Organization: _______________________________________

2015

Address: ____________________________________________________________________________________________________
Phone:____________________

Fax: ______________________

Email:___________________________________________

Comments: __________________________________________________________________________________________________

UPCOMING TOURS
FALL 2015

Florida, Georgia, South Carolina, and portions of Alabama, North
Carolina, and Virginia.

SPRING 2016

Arizona, California, Colorado, Idaho, Kansas, Kentucky, Missouri,
Nevada, Oregon, Utah, Washington, and portions of Illinois, Indiana,
Maryland, and West Virginia.

FALL 2016

Connecticut, Delaware, Maine, Massachusetts, New Hampshire,
New Jersey, New York, Rhode Island, Vermont, and portions of
Maryland and Pennsylvania.

For detailed touring schedules visit

ArmyFieldBand.com
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Meet the
Commander

INTRODUCING Lieutenant Colonel Jim R. Keene

A

fter serving under the leadership of
Colonel Timothy Holtan since 2011,
The U.S. Army Field Band has a
new Commander.
Lieutenant Colonel Jim R. Keene
assumed command of The U.S. Army
Field Band on January 23rd. A native of
Albuquerque, New Mexico, he comes
from the United States Military Academy
Band at West Point, where he served as
Commander since 2010. Although the past
21 years with the military have taken him all
around the world, his Army career actually
began here at Fort Meade.

“I learned about the audition for music officers,” said
Keene, “which was held at the Army Field Band’s rehearsal
facilities at Fort Meade. I didn’t know what to expect… I
thought the Band would be an average Army Band, and that
the Chorus would be the same. I was wrong. I was surprised
by the high quality of musicianship from the first note.
I was hooked.”
Since joining the Army as a music officer, Keene has
also served with the Army Ground Forces Band in Atlanta,
Georgia, the U.S. Army Europe Band & Chorus in Heidelberg,
Germany, The U.S. Army Band “Pershing’s Own” in
Washington, DC, and as Commandant of the U.S. Army
School of Music in Virginia Beach, Virginia. This marks his
first assignment with The U.S. Army Field Band.
“Over the years, I have attended several performances
by the various ensembles from the Army Field Band,”
said Keene. “Their mission to bring the Army message and to
honor Veterans though showcasing world-class performers
is the envy of the world. There is no more important mission
for our Armed Forces than to connect to the American
people. This is what this unit can do better than any other.
The organization is uniquely built and manned for outreach
across the country and around the world. I am very excited
to work with this phenomenal organization.”
The U.S. Army Field Band welcomes its
11th Commander, Lieutenant Colonel
Jim R. Keene, who joins the
band for the first time on their
Spring Tour 2015.

“

There is no more important
mission for our Armed
Forces than to connect
to the American people.

“
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Completing the Instructional Video Series

O

n the set of The Saxophone Standard, eight video cameras focus on
a stage framed with patriotic backdrop, custom printed saxophone
graphics, and expert lighting. With one week of setup, two weeks of
shooting, and more than a thousand hours of editing, The Saxophone Standard
is the culmination of a year’s work, and is the final installment in The United
States Army Field Band’s Instructional Video Series.
At the center of the project is Army Field Band Media Producer, Sergeant First
Class Jared Morgan. “From sitting around a table coming up with concepts,”
said Morgan, “to turning footage into a watchable product, it’s been a rewarding
process.” The Saxophone Standard is only the second Instructional Video
Series project to be filmed “in-house,” using the unit’s facilities, equipment,
and personnel. The Concert Band’s rehearsal hall was transformed into a movie
set, the musical excerpts were performed and captured by Army Field Band
personnel and equipment, and the instructional talking blocks were filmed with
the assistance of Army Television. “Doing it this way gives us complete control,”
says Morgan. “The goal is to be as accurate and scholastic as possible.”
The Instructional Video Series began in 1993 with Improving Your Clarinet
Section Through the Use of Clarinet Quartets, filmed at Maryland Public
Television and released on VHS cassette as a resource for educators.
New videos were added over the years, and were eventually converted to DVD
and digital media. With the completion of The Saxophone Standard, every family
of instruments in the band is represented in the Instructional Video Series.
All of the videos can be found on The U.S. Army Field Band’s YouTube channel,
in the Instructional Video Series playlist.
Now that the Instructional Video Series is complete, future Army Field
Band video projects will reflect the changing ways people consume media.
Social media and YouTube have changed the game, making “hits,” “likes,” and
“shares,” a new measure of success. The unit’s Tour Director, Sergeant Major
David Bullman believes that short, focused videos are the best approach going
forward. “They are easier to produce,” said Bullman, “and easier for teachers
to use. In the future, we will continue to review our offerings against what
educators need and what our resources are.” The Saxophone Standard
can be viewed as one continuous program, but is composed of chapters
that will also be released individually. From the “Pro Tips” series offering
concise, specific concepts, to Google+ Hangouts bringing clinics
into classrooms via video chat, the Army Field Band’s educational
outreach has grown immensely through its expanded use of
technology and social media.”
The Instructional Video Series initiative from 1993 has
grown into a wealth of online tools for students and
educators. This accessibility gives The U.S. Army Field
Band a global reach. “We get comments from as far
away as Nepal,” says Morgan. “People are saying,
‘This is as close to a lesson as I can get.’ It’s become
a resource for people without resources.”
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